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The Booming Chinese Ecommerce

China is prepared to become the biggest online market place in the
world within the next few years, according to multiple estimates. The size of
China's ecommerce market is expected to more than triple over the next
three years, with sales reaching $420 billion by 2015. That’s 20% more than
what the U.S.'s ecommerce market is forecast to bring in that year.

China has an estimated 193 million online shoppers, more than any
other country. By 2015, those consumers will be spending $ 1, 000 per year
online---the same amount that U.S.'s 170 million online shoppers currently
spend annually. By that time, ecommerce could account for more than 8%
of all retail sales in China.

A number of factors are driving the growth. One is the increase of
China's middle class, which is expected to balloon from 200 million to 800
million people over the next 20 years, according to Acquity Group. The
spread of
government-supported, high-speed Internet access and Internet-connected
cell phones have widened the pool of potential shoppers to 513 million---or
about 40% of the population. Broad Internet access costs around $10 per
month, compared to $30 per month in India and $27% per month in Brazil.

Shipping prices and reliability have also been improved, particularly in
urban coastal cities: Shipping costs Chinese corporations about a sixth of
what their American counterparts pay, according to BCG. Impressively,
China's major online marketplace, Alibaba-owned Taobao, is estimated to
account for half of all packages shipped in China.

People in China shop online for three main reasons, according to an
Acquity Group survey conducted among 1,000 people across roughly 150
cities last year. One, greater production selection. Two, the ability to
compare prices across sellers: 65% of respondents said they compared
retailers before making a purchase. Three, convenience.

Still, ecommerce is a young industry in China. Although more people
are shopping online in China, relative to the population only 14% of China's
1.3 billion residents shop online, compared about 54% in the U.S.
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Main idea of the whole passage?
The booming Chinese ecommerce market and its causes.

The structure of the passage?

Phenomenon: Para. 1 &2:
Chinese online market is growing to be the largest worldwide.

I 1
Para. 384 : driving factors Para. 5: Why people shop online?
a. the increase of China's middle class; | a. wide choices
b. broad Internet access b. better prices
c. better shipping service C . convenience

‘ Present situation: Para. 6: Chinese ecommerce is still a young industry.

3. SfUfEF - Para.1/2

F—_RRX:

China is prepared to become the biggest online market place in the
world within the next few years, according to multiple estimates. The size of
China's ecommerce market is expected to more than triple over the next
three years, with sales reaching $420 billion by 2015. That’s 20% more than
what the U.S.'s ecommerce market is forecast to bring in that year.

China has an estimated 193 million online shoppers, more than any
other country. By 2015, those consumers will be spending $ 1, 000 per year
online---the same amount that U.S.'s 170 million online shoppers currently
spend annually. By that time, ecommerce could account for more than 8%
of all retail sales in China.
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China is prepared to become the biggest online market place in the
world within the next few years, according to multiple estimates. The size
of China's ecommerce market is expected to more than triple over the next
three years, with sales reaching $420 billion by 2015. That’s 20% more than
what the U.S.'s ecommerce market is forecast to bring in that year.
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China has an estimated 193 million online shoppers, more than any
other country. By 2015, those consumers will be spending $ 1, 000 per year
online---the same amount that U.S.'s 170 million online shoppers currently
spend annually. By that time, ecommerce could account for more than 8%
of all retail sales in China.
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F——BmE:
BEXETHIES:

Sample 1: China's ecommerce market is growing to be the largest
worldwide with the expanding online-shopping population and sales.

Sample 2: China is estimated to top online markets globally soon with most
online consumers and a growing annual online sales.

Sample 3: With the increasing number of online shoppers and sales, China is
expected to be ranked No.1 biggest online marketplace worldwide.

“IBry Ka9” kX FH X: growing, expanding, booming, increasing...

4. IR - Para.3/4

FEWE R

A number of factors are driving the growth. One is the increase of
China's middle class, which is expected to balloon from 200 million to 800
million people over the next 20 years, according to Acquity Group. The
spread of
government-supported, high-speed Internet access and Internet-connected
cell phones have widened the pool of potential shoppers to 513 million---or
about 40% of the population. Broad Internet access costs around $10 per
month, compared to $30 per month in India and $27% per month in Brazil.

Shipping prices and reliability have also been improved, particularly in
urban coastal cities: Shipping costs Chinese corporations about a sixth of
what their American counterparts pay, according to BCG. Impressively,
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China's major online marketplace, Alibaba-owned Taobao, is estimated to
account for half of all packages shipped in China.
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A number of factors are driving the growth. D One is the increase of
China's middle class, which is expected to balloon from 200 million to 800
million people over the next 20 years, according to Acquity Group. @ The
spread of
government-supported, high-speed Internet access and Internet-connected
cell phones have widened the pool of potential shoppers to 513 million---or
about 40% of the population. Broad Internet access costs around $10 per
month, compared to $30 per month in India and $27% per month in Brazil.

®@ Shipping prices and reliability have also been improved, particularly
in urban coastal cities: Shipping costs Chinese corporations about a sixth of
what their American counterparts pay, according to BCG. Impressively,
China's major online marketplace, Alibaba-owned Taobao, is estimated to
account for half of all packages shipped in China.
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BB E:
BEXETHIES:

Sample 1: Multiple reasons contribute to its prosperity: the booming of
Chinese middle-class, the ever easier access to the Internet and the
improvement of shipping service.

Sample 2: The growth is mainly due to the rise of middle class, more
convenient internet access and better shipping services.

Sample 3: The increase of Chinese middle class, the highly-developed
Internet industry and the satisfying shipping services are encouraging the
booming of China's ecommerce / are making the prosperity possible.
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5. SE#Etr - Para.5

FEBIR

People in China shop online for three main reasons, according to an
Acquity Group survey conducted among 1,000 people across roughly 150
cities last year. One, greater production selection. Two, the ability to
compare prices across sellers: 65% of respondents said they compared
retailers before making a purchase. Three, convenience.
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People in China shop online for three main reasons, according to an
Acquity Group survey conducted among 1,000 people across roughly 150
cities last year. One, greater production selection. Two, the ability to
compare prices across sellers: 65% of respondents said they compared
retailers before making a purchase. Three, convenience.
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FEBME:
BEXETHIER:

Sample 1: Chinese people favor online shopping for its various choices,
more reasonable prices and convenience.

Sample 2: Wider commodity choices, easier price comparison and
convenience drive more people to shop online.

Sample 3: Chinese people shop online mainly because of its diverse choices,
better prices and convenience.

6. LHlfEtr - Para.6
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Still, ecommerce is a young industry in China. Although more people
are shopping online in China, relative to the population only 14% of China's
1.3 billion residents shop online, compared about 54% in the U.S.
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Still, ecommerce is a young industry in China. Although more people
are shopping online in China, relative to the population only 14% of China's
1.3 billion residents shop online, compared about 54% in the U.S.

WA e TAHZRN IS, Beta TAMBIAGH IR
&, MEFED R, LCHDPOAEETRESR L,

BB E.
BEXETHIES:

Sample 1: Nevertheless, ecommerce in China is still developing at its early
stage with a low percentage of online shoppers.

Sample 2:The online shoppers' proportion, however, is relatively low, which
means it is just the start of the industry.

Sample 3: However, the percentage of China's online shoppers is still low,
meaning that its ecommerce is just getting started.

7. IR - BX
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L —:

China's ecommerce market is growing to be the largest worldwide with
the expanding online-shopping population and sales. (% % 1) Multiple
reasons contribute to its prosperity : the booming of Chinese middle-class,
the ever easier access to the Internet and the improvement of shipping
service. (& & 2) Chinese people favor online shopping for its various choices,
more reasonable prices and convenience. (& & 3) Nevertheless,
ecommerce in China is still developing at its early stage with a low
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percentage of online shoppers. (& & 4)
72 words
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China is estimated to top online markets globally with most online
consumers and a growing annual online sales. (% & 1) The rapid growth is
mainly due to the rise of middle class, more convenient internet access and
better shipping service in this country. (&% 2) Wider commodity choices,
easier price comparison and its convenience drive more people to shop
online. (& & 3) The online shoppers' proportion, however, is relatively low,
which means it is just the start of the industry. (& & 4)

74 words

B =

With the increasing number of online shoppers and sales, China is
expected to be ranked No.1 biggest online marketplace worldwide. (&% 1)
The increase of Chinese middle class, the highly-developed Internet industry
and the satisfying shipping services are encouraging the booming of
China's ecommerce. (& 2) Chinese people shop online mainly because of
its diverse choices, better prices and convenience. (% ,% 3) However, the
percentage of China’s online shoppers is still low, meaning that its
ecommerce is just getting started. (& & 4) 73 words
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